
Welcome Activity

When I see the photo of this place I feel…. 

✓ Please move around the room and share your feelings and 
experiences of the photos on the tables or walls.

✓ To share your feelings and experiences, please use the emoji stickers 
and post it notes.

✓ The stickers can be used to convey one or more emotional responses 
to the photo of the place, and the post it notes can be used to 
describe your thoughts, feelings and relationships to the place.
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“Create the conditions for a 

people-centred, place-based 

approach to be adopted and 

utilised more widely across and 

deeply within place-based 
work.” 
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Workshop Framing

1.One
2.Two
3.Three

What’s Possible?

▪ Challenge

▪ Can/should we measure pride/emotion?

▪ New methods with conventional approaches 

▪ Community led and owned 

▪ Why does it matter?



Why Emojis? 

Established Academically
✓Established method that builds from evidence in psychology 

and neuroscience (Madgin, 2021&26)

Tested in Place
✓Tried and Tested in a number of Local Authorities and private 

sector firms across Scotland and England and beyond 
(Madgin et al, 2025; Owen et al, 2023&26)

Benefits 
✓ Inexpensive
✓ Inclusive
✓ Focus directly on feelings and emotions
✓ Adapted to range of scenarios e.g. mapping
✓ Variety of Delivery Models: in person; (un)guided; online
✓ Deceptively simple
✓ Produce quantitative (measure impact) and qualitative data     
(inform change)
✓ Produce thematic and numerical data analysis 



Emojis Method for Pride in Place

Why use an emoji method for Pride in Place?

Pride in Place is about more than visible improvement

It is also about how people feel in and about place, including:

• pride and recognition 
• belonging and attachment 
• frustration or neglect 
• hope and possibility 
• loss or ambivalence 
• whether change feels done with people, not just to them 

Orkney, Stenness: The Ring o' Brodgar © Martyn Gorman cc-
by-sa/2.0 :: Geograph Britain and Ireland



Emojis Method for Pride in Place

What can this method show and how can it be used?

It can help surface:
• how people feel about particular places 
• which places matter, and why 
• mixed responses, not just positive or negative ones 
• how people experience change, decline or improvement 

It can support a mixed baseline through:
• patterns in emoji responses 
• short written explanations 
• stories, memories and concerns 
• shared reflection on what these responses mean 

This can help:
• inform local decisions 
• complement other measures of progress 
• create a baseline that can be revisited over time

"Dumbarton Rock from Levengrove Park" by Andrew McEwan, 
via Wikimedia Commons, licensed under CC BY-SA 2.0.



Emojis Method for Pride in Place

Why this matters for the programme

• Pride in Place is concerned with stronger communities, 
thriving places and resident influence, not only physical 
delivery. 

• Evidence suggests people rarely experience one single 
emotional response to place. 

• Simple, accessible methods can help surface mixed and 
locally specific responses. 

• This creates an emotional baseline that can sit alongside 
more conventional measures of progress.

1.wo
2.Three

The Kelpies at the Helix, Falkirk” by Mat Fascione, via 
Geograph, licensed under CC BY-SA 2.0.



Group Reflections: From Response to Interpretation

What kinds of feelings are coming through most strongly?

Are people responding in similar or different ways to the same places?

Where do responses seem mixed or ambivalent?

What do the post-it notes add that the stickers alone do not show?

What themes are emerging across the material?

1.One
2.To
3.T



From Interpretation to Application: Quantitative Baseline

Place

• Which place has the most positive emoji?

• Which place had the most negative emoji?

• Did anywhere have only positive emoji?

• Did anywhere have only negative emoji?

• Where are the neutral emoji?

• Where are the clusters of emoji?

People

• Are there similarities/differences in the emoji used by 

different people?  

Time

• Which emoji appeared most frequently?

• How do the choice of emoji change over time?



From Interpretation to Application: Qualitative Baseline

"I used to come here because I knew people, I felt 
connected. This is ripping the heart out of Leicester, it's 
not just a shop closing, for me it's a chapter of my life 
that I will never get back.



In Practice…

Developing an 
Understanding 

of Place

Delivering 
Capital 

Projects

Evaluating 
Projects

Engaging with 
Communities 

Receiving 
Applications



In Practice…



Key 
Messages

1. Inexpensive, inclusive, flexible, focused 

2. Measure quantitative impact

3. Use qualitative data to inform decision 
making



Questions 
and 

Discussion



Evidence Base 
and 

Resources



Evidence Base: AHRC Place Programme



Reproduce Exact Methodology



The Felt Experiences of Place
Resource Kit
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