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National Reach, 
Local Impact

44 Independent 
CSPs



Vision

Active lifestyles and 
participation in sport 

is the new social 
norm for everyone.

Mission

Transforming lives by growing 
grassroots sport and 

championing actives lifestyles. 

Core Functions

Influence local strategy and investment

Guide participants relationship with sport& physical 
activity

Shape the sport and physical activity market

Core Values

Customer focus, high performing, enterprising, 
collaborative, equitable



Sport England Strategy: Towards An Active Nation

Seven investment principles
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Creating a lifelong sporting habit

Key themes

• Investing for a purpose, not sport for sport’s sake

• Behaviour change

• Customer focus

• Under-represented groups

• Children and young people

• Wider partnerships

• Governance and efficiency

• A new approach to measurement and evaluation

Sport England: Towards an Active Nation 2016-21



Creating a lifelong sporting habit
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Creating a lifelong sporting habit

Under-represented groups

• Women

• Older people

• Lower socio-economic groups

• People with a disability

• Some ethnic groups

They need to drive growth

Sport England: Towards an Active Nation 2016-21
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Social Impact
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Engaging with change:

• Place based

• ABCD models of investment

• Partnerships focused on the customer journey 

• Health and wealth narrative

• No single provider models

• SROI 
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Where will this approach take us:

• Place based

• ABCD models of investment

• Partnerships focused on the customer journey 

• Health and wealth

• No single provider models

• Research, learning, evidence
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Examples in Lancashire:

• Recovery project

• Mental health partnerships

• Workplace Health and digital partnerships

• Anti Social Behaviour programmes (Street Games)

• Employability programmes

• Better Care: Active Ageing Alliance
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